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Hello!
This a snapshot of some of the projects I’ve worked on in 
recent years. I’ve included work from my last role as Design 
Lead at a software startup and projects from my previous 
role as Creative Director at London-based agency, Forge.

I’ve chosen work that I consider to be visually appealing, 
in the interest of compiling a nice looking portfolio. But my 
skills in digital product development and branding go much 
deeper than aesthetics.



Connect4
I was involved in every aspect of the business at Connect4, but 
primarily responsible for everything related to product design.

I conducted user interviews, developed wireframes and high-fidelity 
mockups, and drove the overall strategic direction.

I was also heavily involved in marketing the software. I devised the 
branding, built the website, directed a product video and developed 
content campaigns.

Note: The characters on this page were drawn by an illustrator who I worked with whilst 
developing the Connect4 brand. Everything on subsequent pages was created by me.
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Product design — Dashboard evolution and call-to-action



Prioritisation framework

Social media Design system Lo-fi wireframes

Accreditation campaign
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Web design



Podcast Social media advert

Video
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Crypto 
Facilities
Cryptocurrency start-up Crypto Facilities was 
acquired by Kraken in a nine figure deal. Prior 
to this, I worked with Crypto Facilities on behalf 
of Forge on a range of design projects.

I acted as a user-experience consultant, 
helping to refine the user flow on their trading 
platform and create a professional interface. I 
was also responsible for all of Crypto Facilities 
branding and website design. 

Product design



Branding

Advert Web design



Johnson & 
Johnson
I’ve worked on projects for several leading J&J brands, 
including; Listerine, Aveeno and Nicorette. 

I designed and managed the development and delivery 
of a number of web apps and microsites marketed at 
healthcare professionals.
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Iconography Web app design



Web app design
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BGF
The Business Growth Fund is the UK’s most active 
investment company, having invested more than £2 
billion since 2011.

I worked with BGF for a number of years on behalf of 
Forge, helping to define and craft a ’look and feel’ and 
content strategy for their most important marketing 
asset — their website.

Recent work has included scoping, planning and 
designing a web application for exploring BGF’s 
extensive portfolio of investments.

Website design
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Web app design
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Koach
Koach is a cycling training app developed in 
partnership with ex-Team Sky athlete Alex Dowsett. 

I worked with Alex and other stakeholders to establish 
a product roadmap and prioritise development work.

I defined the user journey and designed the complete 
user-interface. I worked with the development team to 
deliver the final software over a number of milestones.
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App design
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Keronite
Keronite is a growing materials science company 
based near Cambridge. Their clients include some of 
the biggest names in the technology, automotive and 
aerospace sectors.

I worked very closely with Keronite in both a creative 
and strategic capacity. I helped define and implement 
a commercially-focussed digital content strategy that 
would help support their ambitious growth targets.

Website design



Website wireframesArt direction



Forge
This project is a re-brand of the agency where I was 
Creative Director until 2020. I worked with another 
designer to define a visual identity based upon 
’technical excellence’.
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00 Title

Brand guidelines 
V1.0

00 Built with code

Built with code
Our visual identity is inspired by code we write 

every single day. Code is the common language 

that runs through everything we produce. 

We’re an agency that is built upon the highest 

development standards and we’re well-known 

for our technical prowess. Without code, 

we’re nothing.

00 Type

OCR-A
man+machine
!$%&*@+{~?#

Founded on type
Typography forms the foundation of our visual 

identity. We use a monospace font (like those used 

in software development) called OCR-A in our logo 

and supporting graphics. 

OCR-A was developed in 1968 for use with optical 

character recognition technology. The typeface 

needed to be designed in a certain way so that 

machines could understand it, but it had to be 

easily read by humans too. It was an interface 

between users and complex technology. Just like 

the things we build.

03 Colours

Colours
We use a broad colour palette for 

a vibrant and flexible identity.

2am
# 222230
C87 M78 Y51 K66

Midnight
# 2D2D3F
C83 M75 Y47 K53
Pantone 7546C

Sunset
# EA7F6A
C3 M61 Y54 K0
Pantone 805C

Midday
# EA7F6A
C0 M29 Y31 K3
Pantone 135C

Cloud
# EA7F6A
Plain paper for  
printed material

Delight
# F47A97
C0 M65 Y20 K0
Pantone 708C

Pasture
# 94C979
C49 M0 Y66 K0
Pantone 359C

Sky
# 92D6F4
C45 M0 Y2 K0
Pantone 2975C

Ocean
# 65A1A8
C62 M21 Y31 K3
Pantone 7696C

00 Forgicons
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Symbols
Crucial to the Forge brand are 

the plethora of icons hidden in 

the typeface ‘OCR–A’.

05 The queen

The queen

05 Business cards

Business cards

01 Logo

Logo usage
Our logo is always used in dark or light. 

Never in colour.

Preferred Good

Acceptable

Avoid Avoid

Acceptable

02  Monkey(wo)man

Softly, softly, 
catchee monkey

05 The Forge Way

Te
am

Team

Clients

Clients

The Forge Way

Commissioned mural by a grafitti artist

Brand guidelines

Branding





Grape  
Escapes
Grape Escapes organise bespoke wine tours for 
customers all over Europe.

I have a long history with Grape Escapes — I actually 
designed and built their original website from scratch 
in 2012, whilst freelancing!

More recently I re-designed their website and 
managed the development and deployment of the 
new site, on behalf of Forge.
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O V E R V I E W T R A V E L T O U R S

T H E  A R E A W I N E S H O T E L S

Website design Iconography



Thanks!

roryjmacrae@gmail.com
07855 931647


