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Hello!

This a snapshot of some of the projects I've worked on in
recent years. I've included work from my last role as Desigh
Lead at a software startup and projects from my previous
role as Creative Director at London-based agency, Forge.

I've chosen work that | consider to be visually appealing,

in the interest of compiling a nice looking portfolio. But my
skills in digital product development and branding go much
deeper than aesthetics.



PRODUCT DESIGN & STRATEGY
CREATIVE DIRECTION
WEBSITE DESIGN

CONTENT STRATEGY
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Connect4g

| was involved in every aspect of the business at Connect4, but @@ @] m N\

primarily responsible for everything related to product design.

| conducted user interviews, developed wireframes and high-fidelity ga!a 4!8&
mockups, and drove the overall strategic direction.

| was also heavily involved in marketing the software. | devised the

branding, built the website, directed a product video and developed
content campaigns.

Note: The characters on this page were drawn by an illustrator who | worked with whilst
developing the Connect4 brand. Everything on subsequent pages was created by me.




. Connect4

-

Clients Ao

John Lewis
Marks & Spencer
salnsbury’s
Waterstones
Apple
Volkswagon

’ Connect4 Pods  Agendas  Actions  Insights z
Wetherspoons

Filter by meeting time

Al Today Thisweek  Nomeeting scheduled

’ Client name ’ Internal pod

Monthly audit planning Daily stand-up

My personal pod

A place for ad-hoe meetings, personal
notes and actions.

m Next masting Next meeting

[ 12th November 2021 / Ti0oam [ 12t November 2021 / 1:000m

’ Connect4 Pods  Agendas  Actions Insights

Host your own
branded meetings A Accountable

Record every meeting decislon, with case. 5
Upeoring agenda oS
Trock responsibilities, assign actions and .
monitor progress.
Save time with a powerful suite of meeting .
productivity tools
Get started

Meeting notes
Skip my free trial

Product design — Dashboard evolution and call-to-action
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Stephen Paul 1 Viv Brownrigg
Founder, Valued ¥ Founder, The Gap
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Actual work
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Matt Williams / Peter Jarman
Cypher PJCO

Lunch

Actual work
It good to
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with

CLIENTS

Actual work
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Emma Jones ) \ \ Aynsley Dumerg
Enterprise Nation 4 . Clarity

Podcast Social media advert




UX / Ul DESIGN
CREATIVE DIRECTION
WEBSITE DESIGN

Product design

Crypto
Facilities

Cryptocurrency start-up Crypto Facilities was
acquired by Kraken in a nine figure deal. Prior
to this, | worked with Crypto Facilities on behalf
of Forge on a range of design projects.

| acted as a user-experience consultant,
helping to refine the user flow on their trading
platform and create a professional interface. |
was also responsible for all of Crypto Facilities
branding and website design.

‘$ XBT:USD

Mark Price 6,411
Index ... 6,412
Next Rate 0d:1h:37m
24h Volume 140,052
Open Interest 76,533
Current Position (]
Unrealized Funding 0.000000
Show Market Details v

XBT:USD Wallet

Available Balance:

@ Deposit 4 Withdraw 9 Transfer

Make a Wallet Transfer

Origin Balance: 11.0000 Destination

Margin Wallet
= .$ XBT:USD

Cash Wallet
Bitcoin

Stop Order Form

Market Limit

Buy Long Quantity:
4.0500

Sell short Contracts: 1USD

Stop Price

5.035000

Limit Price

5.045000|

Available Margin:
Order Value in USD:
Order Value in XBT:

Place Buy Order

Available margin: 2.0000

Amount Updated Balance

4.0500| 6.0500
Subfract: ~4.0400

Transfer Funds

Limit Order Form

Market Limit

BI-IY Long Quantity:
4.0500

Sell short Contracts: 1USD

Limit Price

5.045000|

Maker Only?

Available Margin:
Order Value in USD:
Order Value in XBT:

Place Sell Order
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Branding

crypto

Start ’rradfhg in

under 60 seconds

start trading

FCAregulated + London based 4 24/7 trading

Web design
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I've worked on projects for several leading J&J brands,

including; Listerine, Aveeno and Nicorette.
| designed and managed the development and delivery

Johnson &
Johhson

PRODUCT STRATEGY
ANALYTICS & REPORTING
healthcare professionals.

DESIGN




AFFECTED BY ORAL DISEASE
6th s s o

UK ADULT DENTAL HEALTH SURVEY 2009

THE EVIDENCE FOR
MOUTHWASH USE

' ESSENTIAL OILS ' cpe

KEY TAKE-OUTS

USTERINE®

ARE YOU MORE OR LESS LIKELY T0...

Iconography




ECZEMA'S IMPACT GOES
BEYOND THE SKIN

<

Tkl ana 2104
of chi dales

EMOLLIENTS DIFFER IN THEIR PHYSICAL
AND THERAPEUTIC QUALITIES

Colloidal oatmeal

Humectant

Occlusive

Calodsl cameal s
associated witha range
of cinical enefs %

R

HOW CAN WE REDUCE THE
BURDEN OF ECZEMA FOR |
PATIENTS, GPS AND THE NHS?

PRESCRIBING EMOLLIENTS CAN REDUCE THE NEED
FOR ANTIMICROBIALS AND CORTICOSTEROIDS®

AVEENO® IS PREFERRED
TO OTHER EMOLLIENTS

TREATING ATOPIC ECZEMA COSTS THE
NHS OVER £100 MILLION EACH YEAR

AVEENO® IS A COST EFFECTIVE SOLUTION
FOR THE NHS, GPS & WHOLE FAMILY

= Significant value from prescribing Aveenc®
rescrbingAveeno st fo eczema patens s

overal cost of care ihrough fewer meciclvisis and edoced
presrptions for sntmicrabas and ptent cotostroids.




CREATIVE DIRECTION
WEBSITE DESIGN
CONTENT STRATEGY
UX & Ul DESIGN

=lely

The Business Growth Fund is the UK's most active
investment company, having invested more than £2
billion since 2011.

| worked with BGF for a number of years on behalf of
Forge, helping to define and craft a 'look and feel' and
content strategy for their most important marketing
asset — their website.

Recent work has included scoping, planning and
designing a web application for exploring BGF's
extensive portfolio of investments.

Website design




e READY FOR
BUSINESS
READY FOR
Business fuﬁding BR E X | T

in Aberdeen £D5() Readyfor Business s our statement to the nation

about our to and

businessessince2  investment in an age of uncertainty.

BGF has invested more than £250 million in Scottish businessos

Were on the lookout for businesses in Aberdeen, the Highlands and and around Aberd
North East Scotland with ambitious plans for growth looking for

FronTROW )

Web app design

Funding t{usinessas in
Aberdeenythe’'Highlands
and North East.Scotland

Stay up-to-date
Get personalised news and thought leadership
from BGF straight to your inbox.

Sign up now ©

BGF has invested in
hundreds of businesses
across the UK & Ireland

Discover the companios we back through osinteractive

Expor the hundrads of roving
A 2 Featu ‘businesses backed by BGF.
e | Filter by sector ~
" SMEs defy Brexit chaos with £44bn o
revenue growth
Despite prolonged uncertainty, SME's are boosting
jobs and revenue in the UK.

Get busii . 1 your bsnons s i o

5 s tha Nt o Sotn s o
in Aberdeen e e ghtach s
v ok h o eper
Get funding About BGF Subscribe to c W""‘M =
newsletter y

August 2019 / Features

Website desigh - " K ready Web app design




PRODUCT STRATEGY
PRODUCT DESIGN

Koach

Koach is a cycling training app developed in
partnership with ex-Team Sky athlete Alex Dowsett.

| worked with Alex and other stakeholders to establish
a product roadmap and prioritise development work.

| defined the user journey and designed the complete
user-interface. | worked with the development team to
deliver the final software over a number of milestones.




App design

KoacCh

Epic Cycling
Training

with Alex Dowsett

Yesterday

Step 1

How hard did you
train yesterday?

A gentle breeze in my hair!

p

_._

Select Workout

Workout

€)

Eésy Rider

A great little workout for those days when
your legs are... not quite there. Perfect ‘active
recovery’ for the day after a long session.

One of my favourites for a lazy Sunday!
Alex Dowsett
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Easy Rider

Start at about 90 Cadence & every minute add 10 Revs

per minute (rpm) until you can feel yourself bouncing on
the saddle... ?)

Zone Time Action

[l
(e]

Warm-up (2)

High Res / Low Cad
High Cad / Low Res
Steady (7)

Repeat 2 times

Soft

Sprint

@




CREATIVE DIRECTION

BRAND EVOLUTION

WEBSITE DESIGN

ART DIRECTION & PHOTOGRAPHY
CONTENT STRATEGY

Website design Keronite

Keronite

° ° .
.+ e Ouradvanced syrface treatments.are
. _*revolutionizing the way our customers_*

- . " use'lightwejght metal alloys

Extend life + reduce weight

The premise behind our unique PEO metal coating i simple.
Extend Life ¢s thasciencabt ecomble
Keronite is the world leader in Plasma Electrolytic Oxidation. ik 1t's the science behind it that’s comple
PEO s an advanced surface treatment process that uniquely improves the Our coatings offer two fundamental benefits:
performance characteristics of aluminium, magnesium & titanium.

1. They extend the life of m minium and
fitanium components by i g wear and corrosion
resistance, Our coatings a ntobe far superior to
anodisation inthis respect,

2. These improved performance characteristics faciltate
the reduction of welght o a component, Our coatings
allow a lighter weight metal to replace something
[

Keronite - £ ) W =

2
What do we do? The Keronite process

Keronite is a growing materials science company : - ; it i i e
oul El Ctl le from the outset.
based near Cambridge. Their clients include some of )
. . . b
the biggest names in the technology, automotive and IO

aerospace sectors.

£IM 100k

| worked very closely with Keronite in both a creative
and strategic capacity. | helped define and implement
a commercially-focussed digital content strategy that
would help support their ambitious growth targets.

Latest resources

Research and information for designers and engineers
Developi p Could PEO pave the way to
ant

ts?




Artdirection




CREATIVE DIRECTION
BRANDING

WEBSITE DESIGN
CONTENT STRATEGY

Forge

This project is a re-brand of the agency where | was
Creative Director until 2020. | worked with another
designer to define a visual identity based upon
"technical excellence'.




Branding

forge
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man+machine
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Brand guidelines
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' Logo usage

Brand guidelines
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Crafting digital experiences that
start meaningful conversations
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Are you Vetsure?.
Mabsate 1  Marveting

Read more
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Rory Macrae
Creative Director

# 0207 2095621
@ rory@forge.uk
& www.forge.uk




CREATIVE DIRECTION
WEBSITE DEVELOPMENT

Grape
Escapes

Grape Escapes organise bespoke wine tours for
customers all over Europe.

| have a long history with Grape Escapes — | actually
designed and built their original website from scratch
in 2012, whilst freelancing!

More recently | re-designed their website and
managed the development and deployment of the
new site, on behalf of Forge.




ouR DESTINATIONS. (= TOUR FiNDER

GpereBape

Tour Finder

Use the filters below to customise your search
and show results tailored to your needs.

Cabornat Franc CabermatSanignon Mt ot Noir
Greniche Nebbioo Sangiovese Syra (hian)
Tempraito Touigs Nacors! Crrdomnsy Sawgnon blanc
Serlfon Pinot Gris(Pinot i)~ Cherin Blanc Genetitominer
Marsanne/Rousianne Rising Viogrier Crampagne
Prosecco Ot

FWE wew

searcH

QUR DESTINATIONS o T0UR FINDER

Letus
Figure it Out
A ’

A

Did Somebody Say... Wine?

[ o920 468666

Grape Escapes

Simply Siena

- P e
=)
GrreBapes

QUR DESTINATIONS TouR FINDER

Where do you want to go?

Not fussed which country? Try using our tour finder.

The bottom line s that s was
fumber of tours and tastings §
by far the best. Thank you for]

Gary - Surrey, UK Bordeaux

G READ MORE REVIEWS ON GO

We're a small team, big on knowledge & passion. We've dr]
from every corner of Europe for a decade and a half. It ah
someone’s got to do it ;-). If there’s a vineyard, chateaux, ref

: et
hotel that we've not been to, it’s simply not worth visi 1ething special?

Lt s makeyous perfect Grape Escaps: Y i : sebbes i
| ) i
Featured Tours Ml 5 ﬂ I 5 Champagne

VIS enanpAGE
OVERVIEW TRAVEL TOURS

The tour name. Champagne & Gastronomy

Featured Destinations Ribera Del Duero ) 7 ‘ ‘ ‘

Champagne

[

Sign up to our newsletter

THE AREA WINES HOTELS

Latest News

Hands-On Wine The Countdown to
ties Now the Harvest  Champagne Day is on!

Iconography



Thanks!

roryjmacrae@gmail.com
07855 931647



